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Business & Finance News

The Journal is written for the business community of the Cayman 
Islands. They value The Journal for the accuracy of its incisive writing, 
its local and international outlook and lack of partisanship. The Journal 
pages are designed to give readers precisely what they need to know, 
a concise, comprehensive monthly business briefing.

The Journal sets a clear agenda, identifying the most important stories 
of the month. It not only prides itself on in-depth business news, but, 
the dedication, insight and experience of our reporters, editors and 
columnists including Phil Turnbull, Gareth Pulman and Kim Lund ensure 
The Journal provides a one-stop shop for the business reader – and 
that it is No.1 for Business.

An established and trusted source of financial market news and 
information with updates from CITA, information on pensions, 
investments, hedge funds and real estate The Journal is the leading 
business newspaper for business men and women making it the ideal 
environment for advertisers to target current investors.

Journal Lifestyles

Our Journal Lifestyles section is our one-stop section for food & wine, 
arts, crafts, books and entertainment coverage, with reviews, features 
and interviews from well known figures within the cultural community of 
the Cayman Islands.

The section covers everything from art exhibitions, poetry readings, 
local theatre productions, festivals, photography, travel, sports and a 
monthly cultural calendar.

With a great focus on food & wine it celebrates all aspects of the 
epicurean lifestyle, covering the trends, the tables and the local cooking 
talents of our island. With features such as Cooking with the Master 
and Spotted, reviews on wines and restaurants from notable experts, 
our Journal Lifestyles section is a culinary advertisers delight. 
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CULTURE
The Brasserie at the James Beard HouseThe Brasserie’s executive chef was invited to cook at the James Beard House.  >> PAGE 26

TRAVEL
The lure of the    Great WhiteCaymanian � lmmaker Michael Ridley recounts his recent exciting adventure. >> PAGE 17

AGREEMENTSCanada, Cayman sign TIEA
TIEAs facilitate the exchange of information relating to taxes. >> PAGE 13

MILESTONE
Caledonian’s development linked with Cayman’sThe Caledonian Group celebrates its 40th anniversary this year, so The Journal takes a look back at its development over the years and appreciates the Group’s focus as it heads into the next 40 years. >> PAGE 9

Health Insurance

Choose a health plan that takes care of your business, your team and you.

Feeling good about choosing Premier Health for your business, is knowing your employees receive more service and cover for your premium dollar. Premier

Health delivers state-of-the-art administration and claims support to work for your business too. Less hassle on service, care and price issues means more

focus on doing what you and your team do best.

Call 949-8699www.cgigroup.bm

BRITISH CAYMANIAN INSURANCE AGENCIES LTD.

BritCay House, 236 Eastern Avenue, George Town, P.O. Box 74, Grand Cayman KY1-1102 Tel. 949-8699

12 Kirkconnell Street, Stake Bay, P.O. Box 254, Cayman Brac KY2-2101 Tel. 948-1760 www.cgigroup.bm

A member of Colonial Group International: Insurance, Health, Pensions, Life

British Caymanian Insurance israted A-(Excellent) by AM Best.
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FROM THE FRONT PAGE

■ JOE SHOOMAN

It was to a crammed ballroom last 
month at the Marriott Resort that Cline 
Glidden gave a detailed presentation on 
how far the government has come in the 
development of cruise berthing in Cay-
man. Due to time constraints, much of 

the information was delivered at a rapid 
pace, so the Journal sat down with Glid-
den for an exclusive one-to-one for a de-
tailed look at the project.

How far has the cruise berthing plan come as at the beginning of October?Following the signing of a MOU with 

the developer Dart Enterprises Construc-
tion Co. earlier this year, in September 
the government entered into a second 
agreement with the developer, which 
outlines the framework and the scope of 
the development. We are now working 
toward agreeing the main agreement, 
which will fi nalise the details of the 
project, including its construction and 
cost. We hope to have this agreement 
signed by the end of October.

Why didn’t government take on the development itself? Why does the project need a developer?Government does not have the funds 
to build a project of this size, which could 
cost US$200 million to US$300 million. 
Government also has borrowing restric-

tions, which prevent it from borrowing 
funds in the traditional way. So it had 
to come up with an innovative new 
method of providing this much-needed 
infrastructure.

Why didn’t government enlist the assistance of the cruise lines, which have injected large sums of cash into 
similar projects around the Caribbean?Back in 2003 the government was 

in discussions with the cruise lines with 
regard to the development of cruise 
berthing facilities; however the change 
of government in 2005 meant a change 
in emphasis, couple this with the severe 
down turn in the economy in 2008 and 
2009, which led the cruise lines to con-

The Caymanian Compass reported back in July that 144,674 people 

came to Cayman by cruise and air during July, a number that 

compared favourably to the same month every year since 2004. 

Cruise ship arrivals were at the highest since 2006 and air arrivals 

the fi fth best in ten years. Compare these promising fi gures to 

those in August and September and the story takes a different turn. 

(August 2010 saw the lowest air arrivals fi gure at 19,097 since 2006, 

making them the third lowest this decade. Cruise arrivals are still 

strong, however, at 115,721 for August 2010, the highest since 2006.)

New 
Chamber location 
refl ects 
growth

■ MICHAEL KLEIN
After more than 10 years of having been 

based in the centre of George Town the 
Chamber of Commerce has moved to a new 
location. The bright open plan offi ce space 
at Governor’s Square suits the needs of a 
Chamber that has expanded and branched 
out into new service areas for its members, 
says CEO Wil Pineau.“We actually enjoyed our location down-

town and it provided us with a lot of good 
foot traffi c,” he says. “But as we have grown 
as a Chamber and we are providing nearly 
70 training courses a year, we needed a larg-
er facility to accommodate that growth.” He adds that in a typical year the Cham-

ber of Commerce hosts dozens of meetings 
or all types and sizes and provides informa-
tion to hundreds of people and therefore 
needs a facility that provides easy access.The immediate necessity for the move 

was that the lease for the existing offi ce 
space had ended, but the Chamber had 
also previously identifi ed the search for new 
premises as one of the elements of its 10 year 
strategic plan. 

The business association examined dif-
ferent properties both in downtown George 
Town and out of town. The facility at Gov-
ernor’s Square ultimately offered all the at-
tributes that we wanted, says Pineau, in 
particular “a nice open fl oor plan, ground 

The Chamber of Commerce has 
moved to new offi ce premises at Governor’s Square. Chamber 

of Commerce CEO Wil Pineau discusses the reasons for the move and the benefi ts of the new 
location.
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Count down to cruise berthing
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“The Journal has improved significantly over the past few 
years and now provides the reader with excellent in-depth 
coverage and analysis of a broad range of topics”

Tim Ridley,  Attorney-at-Law

“The Cayman Islands Journal is a first class publication. As 
a Partner in Appleby’s Cayman Business Team, I read The 
Journal to keep up to date with all of the issues that affect our 
community. The Journal’s concise reporting gives a balanced 
and thought provoking insight into the most important issues 
of the day, both national and international, which makes it a 
compelling and highly relevant read.”

Nick Joseph, Partner, Appleby

“Without a doubt, The Journal provides the finest 
combination of intelligent writing and stimulating visuals in 
local journalism.”
Nancy Barnard, National Gallery Director

“As a periodical advertiser, I find that this is a great way to get 
information on our services and market updates to a specific 
business environment. This publication not only reaches the 
business community, it is also read by others that utilise their 
services, giving us access to people who source this type of 
information in a professional setting.

As a reader, I find this publication to be an exceptionally well 
rounded overview of the financial and business sectors of the 
island. It covers the current situation in the marketplace, while 
offering topic diversity, and cultural enlightenment.”
James Bovell, President of CIREBA and Co-Broker/Owner RE/MAX

“Every month the Journal brings a perfect balance of 
business and entertainment information. I await each edition 
with great anticipation, and always enjoy it with great 
satisfaction.”
Eduardo D’Angelo Silva, Chairman, CIFSA


