
Features Benefits
Distribution Free distribution to residences and various 

retail outlets on all three islands. Also available 
online at www.observeronsunday.com

Diversity The Observer on Sunday will provide readers 
with a diverse range of features, in depth 
articles, commentaries and opinions ranging 
on topics including Local, International, 
Business, Finance and Industry news. In 
addition there will be features on travel, 
sports, health and beauty, home and family 
as well as crosswords, puzzles, comics and a 
kids section. 

Design The Observer on Sunday will be in a 
magazine style format, with only specific size 
advertisements being available and it will be 
printed in a tabloid size on hi-brite paper.

Dependability Cayman Free Press has over 40 years 
experience in publishing and printing in the 
Cayman Islands. Together with a dedicated 
and experienced journalism staff, the 
newspaper will be printed by us on the only 
newspaper press on island.

Overview

The Observer on Sunday provides a complete analysis of 
local and international news and current affairs, discussing 
matters that affect residents here in the Cayman Islands.   

Sectionalized articles will provide readers with a balanced mix 
of informative news and entertaining special interest features.  

Every Sunday, 22,500 complimentary copies of this tabloid 
sized newspaper are delivered island wide to homes and 
businesses.

Advertising deadline
Every Thursday 5pm, 10 days before publication date
Artwork deadline
Every Tuesday 5pm
Publication date
Every Sunday

Sample pages
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Contact us

Sales – 949 5111, sales@cfp.ky

Editorial – Jan Byrne, 526 9004 , jan@cfp.ky

Marketing – Anne Mason, 324 0490, anne@cfp.ky	

Distribution – David Logue, 325 6822, david@cfp.ky	
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By Basia Pioro McGuire
basia@cfp.ky

The way we think about waste in 
Cayman is at the forefront these 
days, with reminders about Mt. 

Trashmore’s state popping up with news 
that some of the site’s scrap metal is now 
being shipped off Island.

The site’s appearance from the 
Esterly Tibbets bypass may seem to indi-
cate fewer junked cars, but the over-

whelming feature, the 60-foot tall mound 
of garbage, still dominates the Grand 
Cayman skyline.

The Observer, the Compass the 
Journal have all reported extensively 
on Cayman’s trash situaiton and some 
of the available options. Currently, 
Dart the company, behind the mas-
sive Camana Bay development located 
adjacent to the hundred-acre landfill 
site, is holding town hall meetings with 
various stakeholders to explore pos-

sible solutions to the dump dilemma.
“Dart Realty Cayman Ltd. supports 

the need for a comprehensive, sustain-
able solution to waste management,” says 
Christine Maltman, a senior manager 
with the Dart Group.

“There continues to be a great deal 
of discussion about the need to reduce 
waste at source and Dart is happy to be 
part of those discussions.”

In a statement to the Compass in 
early April, the Ministry of Works said it 

would be going out to tender “in the near 
future” for a comprehensive waste solu-
tion including the prospect of waste-to 
energy for electrical generation. 

“It is hoped that successful bidder 
will be able to undertake and make the 
landfill operations ‘greener’ and more 
environmentally friendly within a short 
period of operation. No firm decision 
has been made as to the final state of the 
existing landfill but it will be determined 

READ MORE ON PaGe 4 ›››

The burning question of 
CAYMAN’S GARBAGE
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Home&Garden

Announcing Grand Cayman’s newest investment opportunity- 
         2 bed, 2 bath condos starting at $595,000.

 1-345-743-9772  Toll free 1-888-264-1757  sales@grandcaymanian.ky  www.grandcaymanian.ky

The Grand Caymanian Resort is proud to announce the 
release of the final phase now under the management of 
a 4 star international hotel brand, soon to be announced. 
Construction is well under way and completion is sched-
uled in the spring of 2009.

If you haven’t visited the Grand Caymanian lately, it’s t ime 
to see all the exciting changes and developments taking 
place. The Grand Caymanian is perfectly located adjacent 
to the North Sound Club golf course with views out to Rum 
Point and the beautiful North Sound. 

The 2 bed, 2 bath condos come ful ly furnished and enjoy 
excellent views. Phase Two is already 60% sold out and 
owners wil l be offered participation in a managed rental 

program that wil l make the entire purchase worry free and 
effortless. Buyer incentives worth thousands of dollars are 
available ti l  October 31st. 

The Grand Caymanian Resort has been one of the fastest 
sell ing properties amongst residents and overseas inves-
tors. The response we have had from the local real estate 
community has been overwhelming. 

Prices starting at $595,000 US. On Island financing avail-
able. Now is the time to enquire.

Architecture

BY SARA LIN 
The Wall Street Journal 

Despite the financial crisis and the 
housing slump, the phone is still 
ringing in Peter Gluck's office. "We're 

OK for now," says Mr. Gluck, whose office of 50 
architects specialises in high-end residences 
costing $5 million and up.

That may be explained by the fact that 
Mr. Gluck and his associates aren't just the 
architects for their homes. They're the gen-
eral contractors as well, unlocking gates in 
the morning and stepping onto scaffolds to   
direct construction.

This architect-as-contractor model, called 
design-build, had already been gaining new 
traction at the highest echelons of the housing 
market, as clients seek ways to execute cutting-
edge designs without the headaches often 
associated with such construction. Member-
ship in the American Institute of Architects' 
design-build community has nearly tripled 
over the past five years, and teachers at several 
architecture programmes across the Midwest 
report that enrolment in design-build classes 
has doubled.

And while critics argue that allowing 
one firm to handle both design and construc-
tion duties could result in out-of-control costs, 
advocates argue the opposite, saying double-
duty firms are faring better in tough times 
because it's easier for them to keep costs in 

check. "The design-build process may be as 
close to a fixed cost contract that an owner can 
expect in today's construction world," writes 
Barry B. LePatner, a prominent construc-
tion lawyer, in his "Broken Buildings, Busted 
Budgets: How to Fix America's Trillion-Dollar 
Construction Industry."

In some cases, the savings have been sig-
nificant. In midtown Manhattan, a client hired 
Mr. Gluck's firm to tear down an old brown-

stone and replace it with one with a loft-like 
interior. Four months away from completion, 
the townhouse boasts stone counters, a four-
story bookcase, glass stair railings, an elevator, 
a double-height dining room, a roof deck and 
an all-glass back facade. The cost: $1.95 mil-
lion. At $550 per square foot, the townhouse 
costs nearly half of what experienced builders 
say it would cost to tear down and rebuild a 
townhouse with lesser-quality finishes.

Of course, the vast majority of buildings 
are still built the conventional way, with an 
architect drawing up plans that the client bids 
out to general contractors. And for many years, 
the idea of marrying architects to contractors 
was viewed with deep suspicion. The Amer-
ican Institute of Architects banned its members 
from doing design-build from its founding in 
1857 until 1979.

Design-build takes off

One of the design-build houses by Peter L. Gluck and Partners. – Photo: CourtEsy oF PEtEr GluCk & PArtNErs.
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Type CI$

Single folded piece 950

Folded piece up to eight pages 1100

Brochures/Booklets 1250
Maximum size 11” x 17”
Minimum size 5½” x 8½”
*Brochures/booklets up to 60 pages
Bookings subject to availability
Cancellation fee – After space deadline = 25%
Flyers/Booklets – NOT delivered  $150

Inserts/Flyers
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Technical specifications

Finish size: 11.333 x 17.5

Agency-supplied files: We accept both Mac 
and PC platforms. Art must be submitted 
CMYK @ 300dpi (photos). Artwork 
submitted is presumed to be print-ready, so 
please accompany all art with a colour proof. 

Build files: We accept industry standard 
programs such as Adobe products, and 
some desktop publishing files. Please 
contact CFP production via your sales rep if 
you have any question about these or other 
programs. 

Acceptable file formats: Illustrator EPS (with 
text converted to paths and linked files 
embedded), TIF (flattened at 300dpi), or PDF 
(with all fonts and graphics embedded). An 
Adobe Acrobat Distiller setting is available 
upon request or through our website at 
www.caycompass.com

Cayman Free Press reserves the right to levy 
charges for production work. For further details 
regarding artwork please see the CFP Industry 
Standard Technical Specifications on 
www.caycompass.com

Please note
All rates are based on supplied digital files (see 
“Acceptable file formats” above). CaymanFreePress 
reserves the right to charge for design, layout, 
typesetting, photography, etc. Advertising material 
created for The Observer on Sunday remains the property 
of CaymanFreePress and any requests for duplicate 
copies for use in any publication not associated with 
CaymanFreePress will be subject to charge.

Type - Main Section Options Col “ BW Spot FC

Sixteenth - ‘Mini Ad’ 2x3 3x2 6 72 120

Banner 6x2 12 144 192 348

Eighth Page 3x4 2x6 12 144 192 348

Quarter Page 3x8 6x4 24 288 336 468

Third Page 6x6 36 432 480 732

Half Page 6x8 48 576 624 768

Full Page 6x16 96 1152 1260 1452

Front Banner 6x2 12 600

Page 2 Banner 6x2 12 400 500

Premium Page 3 FP 6x16 96 1752

Premium Page 5 FP 6x16 96 1752

Premium Back Page 6x16 96 1752

* No Adverts page 2 other than one banner
* Page 3, front and back cover – 6 or 12 month contracts only
* 4, 13 and 26 editions ad can be placed at one or two week 	
  intervals

Price guide

Ad sizes

Banner 6x2 Sixteenth 2x3 [or] 3x2 Eighth 2x6 [or] 3x4

Quarter 3x8 [or] 6x4 Third 6x6 & Half 6x8 Full 6x16

Discounts

Period Discount

4 editions 10%

13 editions 15%

26 editions 20%

52 editions 25%

10.333” x 1.8975”

3.333” x 
2.8975” 5.088” x 

1.8975”

3.333” x 
5.8975”

5.088” x 
3.8975”

10.333” x 3.8975”

5.0667” x 
7.8975”

10.333” x 7.8975”

10.333” x 15.8975”

10.333” x 5.8975”

Registered Advertising Agencies will receive a 15% agency commission providing print ready digital 
files in PDF or EPS file formats are supplied within the artwork deadlines.
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